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This study aimed to determine the impact of infographics as content marketing on 
consumer attitudes, by studying the effect of infographics on the components of the 
three attitudes known in the literature (the cognitive component, the emotional 
component and the behavioral component), where a questionnaire was designed and 
distributed to a sample of mobile phone consumers in Lattakia, depending on the Google 
application for designing questionnaire forms. The researcher relied on the Xiaomi 
website as a model to measure this effect  

The researcher concluded that there is an effect of the infographic on the components 
of the attitudes according to the following order (the cognitive component, the emotional 
component, the behavioral component), then the researcher presented, based on the 
results of the analysis of this model, a set of recommendations that increase the 
marketing ability of the Syrian companies that use the infographic as marketing content, 
especially the two companies, Immatel and Mabco  
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0.940 

0.907 

0.901

0.97 

spss

(Descriptive Statistics) 

N Mean Std. Deviation
4.1136 .74468 

 3.9091 .66401

  3.8864 .65540 

 3.8409 .68258

spss

4.11
3.84
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.655

aMultivariate Tests

 (Tests of Between-Subjects Effects)

Pearson Correlation

spss

Multivariate Testsa  

Effect Value F
Hypothesis 

df 
Error 

df Sig.

 

Pillai's Trace 1.633 1.792 12.000 18.000 .028

Wilks' Lambda .008 4.672 12.000 10.875 .008 

Hotelling's Trace 44.838 9.964 12.000 8.000 .002 

Roy's Largest 
Root 

43.104 c 64.656 4.000 6.000 .000 

a. Design: Intercept  

b. Exact statistic
c. The statistic is an upper bound on F that yields a lower bound on the 

significance level. 

d.Computed using alpha = .05 
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Correlations :  

 

Pearson 
Correlation 

1 **.971 **.964 **.851 

Sig. (2-tailed)  .000 .000 .001 

N 

**. Correlation is significant at the 0.01 level (2-tailed). 

spss

sig

(Tests of Between-Subjects Effects
(sig)

35.848(0.960

Tests of Between-Subjects Effects:  

Source
Dependent 
Variable

Type III 
Sum of 
Squares Df

Mean 
Square F Sig.

Partial Eta 
Squared 

Correcte
d Model

a 4.232 4 1.058 35.848 .000 .960

 b 4.087 4 1.022 29.427 .000 .951 

 c 3.909 4 .977 7.818 .015 .839 

a. R Squared = .951 (Adjusted R Squared = .919) 

b. R Squared = .839 (Adjusted R Squared = .732)
d. Computed using alpha = .05
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