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ABSTRACT : 

This study aimed to know the impact of innovation in banking products on the competitive 
advantage of banks operating in the Lattakia Governorate from the customers' point of view, 
and in order to achieve this, the researcher selected a random sample that included 100 
clients from the study population represented by clients of public and private banks in Lattakia 
Governorate. The questionnaire was distributed to them and its validity and reliability were 
verified as it included 20 items, and the data were entered into the computer and processed 
using the SPSS statistical program, and the study reached the following results: 
 There is a statistically significant relationship between innovation in banking products and 

the competitive advantage of banks operating in Lattakia Governorate  
 The existence of a statistically significant relationship between (originality, and the tendency 

to highlight details) as two dimensions of innovation in banking products and the competitive 
advantage of banks operating in Lattakia Governorate  
 The absence of a statistically significant relationship between (fluency, flexibility, ability to 

sense problems) such as dimensions of innovation in banking products and the competitive 
advantage of banks operating in Lattakia Governorate. 
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Case Processing Summary  

 N % 

Cases 
Valid 101 100.0 
Excludeda 0 .0 
Total 101 100.0 

SPSS20
20.7250.6

Cronbach's Alpha N of Items 
.725 32

SPSS20

 
Cronbach's Alpha N of Items 

.776 6

.751 7

.715  

.741  

.720 8

SPSS20

0.6

 247P248 

Sig = 

p = 0.000 < 



2120-6No.4 vol.  University Journal of Hama 

 

 

      Model Summary:

Model R R Square
Adjusted 

R Square
Std. Error of 

the Estimate 

1 .625(a) .390 .314 1.92301
a  Predictors: (Constant), ELABOR, FLUEN, FLEXIB, ORGINI, RECO

SPSS

: ANOVA(b)

Model  
Sum of 

Squares Df Mean Square F Sig. 
Regressi

on 
94.689 5 18.938 5.121 .001(a) 

  
Residual 

147.919 40 3.698    

  
Total 242.609 45    

a  Predictors: (Constant), ELABOR, FLUEN, FLEXIB, ORGINI, RECOG 
b  Dependent Variable: COMP 

SPSS

  Coefficients(a):

Model   

Unstandardized 
Coefficients

Standardized 
Coefficients 

T Sig. 
    
B Std. Error 

Beta   
 

1       

(Constant) 6.369 2.601   2.448 .019 

  
FLUEN 

-.067 .089 -.110 -.757 .454 

  
FLEXIB 

-.025 .147 -.024 -.170 .866 

  
ORGINI 

.810 .383 .324 2.116 .041 

  
RECOG 

.191 .194 .180 .982 .332 

   
 ELABOR .386 .220 

287
 

1.756 .087 

a  Dependent Variable: COMP
SPSS
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