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Abstract:  
The aim of the research is to determine the effect of the career path, one of the internal 
marketing strategies in its dimensions (training opportunities, responsibility, promotion, job 
enrichment) on the intention of working in the general company of the port in Lattakia 
governorate. 
The researcher relied on the deductive approach, and relied on the descriptive approach to 
characterize the research variables and analyze them based on the preliminary data that were 
collected, where the researcher conducted a field study on the general company of the port 
in Lattakia governorate to collect the necessary preliminary data, as the variables were 
measured on all the initial data collected Through a questionnaire that was designed by 
informing the researcher of previous studies and literature, and in order to test the hypotheses, 
In order to test the hypotheses, the researcher dumped the primary data in a database that 
was analyzed using SPSS version 20. 
One of the most important results of the study was the results of testing the four sub-
hypotheses. There is a significant relationship between the dimensions of the career path 
(training opportunities, responsibility, promotion, and job enrichment) and the intention of work 
turnover, where the Pearson correlation coefficient, respectively (0.372, 0.738, 0.190, 0.212) 
was reached. It indicates a weak and direct correlation between the dimensions of the career 
path and the intention of work turnover. 
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Mobley (1977); Mobley and Horner and Hollingsworth (1978

(Chang and Chang, 2008, P: 164)
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1

187 66.55

4 33.45

3513972.5

3645  4917.445 1.78

4655 5920.9921074.73

56 3412.1 20.99 

137 48.8791 32.4

12 4.2812 3.9

501317 105 37.37

82 29.218  26.33
SPSS20

2012

P234246

2

Case Processing Summary  

 N % 

Cases 
Valid  100.0 
Excludeda 0 .0 
Total 281 100.0 

SPSS20

3

0.830.6

 

Cronbach's Alpha N of Items 
.84 27

SPSS20
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Cronbach's 
Alpha 

N of Items 

.832 

.811 4 

.733 4 

.852  

.823  
SPSS20

4
0.6

2012P 247248 

Sig = p = 0.000 < 

52.69

3
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N 
Mini
mum 

Maxi
mum 

Mean 
Std. 

Deviat
ion 

Sig 

 5 2.69 .979 .000 

1 4 3.26 1.739 .000 

 3.99 .541 .000 

3 3.19 1.81 .000 

 2 5 3.93 .750 .000 

 2 4 3.51 .862 .000 

 1 5 3.56 .529 .000 

1 5 3.69 1.521 .000 

 1 5 2.65 1.262 .000 

  4 3.83 1.167 .000 

 2 5 3.19 .943 .000 

  5 3.74 1.26 .000

 1 5 3.60 1.149 .000 

1 5 3.79 1.366 .000 

 1 5 3.47 1.21 .000 

 1 5 3.02 1.118 .000 

  3.08 1.264 .000 

  3.63 1.111 .000 

  3.85 1.291 .000 

3  4.17 .000 .000 

  3.53 1.228 .000 

  3.41 .840 .000 

SPSS20

Ho

H1

1 
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Pearson Correlation 1 **259 . **201 . **414 . **372 . 
Sig. (2-tailed)  .000 .001 .000 .000 

N 281 281 281 281 281 
Pearson Correlation **259 . 1 . 112 **611 . **738 . 

Sig. (2-tailed) .000  .061 .000 .000 
N 281 281 281 281 281 

Pearson Correlation **201 . **112 . 1 **490 . **190 . 
Sig. (2-tailed) .001 . 061  .000 .001 

N 281 281 281 281 281 
Pearson Correlation **414 . **611 . **490 . 1 **212 . 

Sig. (2-tailed) .000 .000 .000  .000 
N 330 330 330 330 330 

Pearson Correlation **372 . **738 . **190 . **212 . 1 
Sig. (2-tailed) .000 .000 .001 .000  

N 281 281 281 281 281 

Correlation is significant at the 0.01 level (2-tailed  
SPSS20

 6
0.3720.7380.1900.212

0.1380.5450.0360.04513.854.53.64.5

Sig = p = 0.000 < 

 

 

 

  
Pearson Correlation 1 **790. 

Sig. (2-tailed)  .000 
N 281 281 

Pearson Correlation **790. 1 
Sig. (2-tailed) .000  

N 281 281 

SPSS20

0.790
0.62462.4
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Sig= P= 0.000 < a=0.05

83.612

 Mean 

 3. 
 3.673 

3.353 
3.47 

3.612 

SPSS20

ANOVA

11
ANOVA 

 Sum of Squares df Mean Square F Sig. 

 

Between Groups 877.337 1 877.337 88.058 .000

Within Groups 2779.724 279 9.963   
Total 3657.060 280    

SPSS20

9Sig = p = 0.000 < (Sig= 0.000)

0.05
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7 20IBM SPSS Statistics

2012 

8 

 

9 

1. CHANG, Ch; CHANG, W (2008). Internal marketing practices and employee's Turnover 
Intention in Tourism and Leisure Hotels. The Journal of Human Resource and Adult 
Learning Vol. 4, Num. 2. 

2. KURNIAWALY; RAMLY, M, RAMLAWATI, (2019). 
. Management science letters, 


