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Abstract:

The research aimed to study the impact of Using Social Users Relationship
Management SURM in the Behavioral Component of Consumers’ Attitudes of
Insurance Companies Operating in The Syrian Market. The descriptive approach
was adopted, and an electronic questionnaire was designed, and published in the
virtual Facebook community; Where 288 responses valid for analysis were obtained
from a sample of consumers (actual and potential) for the insurance market in
Syria. The most important findings of the research were that there was a significant
impact of each of the dimensions of social users relationship management
(involving users in interactive conversations, building trust, improving user
experience, engaging the user in service development) in the behavioral component
of Consumers’ Attitudes of the studied corporate. However, with the emergence of
a weakness in the optimal investment of the potential of social media and benefiting

from them with regard to social users relationship management systems to reach

.the appropriate impact on the behavioral intentions of customers.
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Model Summary(3) a3, Jgsall

Adjusted R Std. Error of the
Model R R Square Square Estimate
1].961° .924 .924 .18865

1_,5~<a. Predictors: (Constant),
SPss23 galin aladiuly laay) Juladll gildi : juaal)

ANOVA? (4) 48, Jssal)

Model | Sum of Squares df Mean Square F Sig.
1 Regression | 124.321 1 124.321 3493.214 .000°
Residual | 10.179 286 .036
Total | 134.500 287
5_s<a. Dependent Variable:
SPsSS23 galip aladiuly byl Juladl) mills @ juaall/ 1 ,5ab. Predictors: (Constant),
Coefficients?® (5) a8, Jgaad
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) | -.295- .058 -5.121- .000
1 )520] 1.054 .018 961 59.103 .000

SPss23 gualin aladiuly lasy) Juladl) mili @ jaaall [ 5 5asa. Dependent Variable:

@il Gp Al o e J5 a5 0.961 @stud Jadll Bl delas dad of padainl (Kay (3) Jsaall o
el dan Ay Ll A0 o el S5a e lalady SHLull o oally e lail) clinlaall b (el
1285 0.924 paaill Jeles Ao ialy LS Lol e3lee clalany Soladl ¢sSall ol cppeadiivnd) ¢llyd) oy LS
Gbal) Jiwal il 8 dlalall cheall s (Seladl o)) ol il chas e %92.4 o g
0.18865 il (gylumall tadll 31li5 ¢0.924 Jardl) yanill Jalas G cialy 25 . ((ppediiondll
Oiall G A e paill ) dadl) &3 saill adla sae iy o) cplal) dilas (4) Jsaadl e Jaa3lg
ol Ailan) AN @3 Y 5 X i) o Ayt A0 a5 Y 4 laalie 40055 Lpmd (e llhaie Jiiadly oot
by ils P=0<0=0.05 Jlaa¥l dad o daadlay Hy: b£0 « Hy: b=0 jaall e calias ¥ bl dad o
OSar () dsaall ey eJiiaally all) Cppariall Gy Adlias) AN @S dplad ADLe Ssap iy AAINY) dpa)dl)
& i) dad o LS <0.058 Al g)leall Wadlly @= =0.295 lasi¥) lad Alalee & il dad o gDl
slalaall 585 @llang 0.018 Al (gylaall Wadlly b= 1.054 lasiy) dalas
i) e JSU AV A jdl) ol i Ll Jaad Jually cullll o S Augina Hlaa) anyy Y= —0.295+1.054X;
Asina Legie Bl will b Jsiiy P=0<0=0.05 ¢S b Julls a
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Gl e lalaty  Solull oSl 8 Al cpeaiiial) G A8 L gsine LB ang VLl Ly )
Apsaall Gouall 3 Aalall el

Model Summary (6) ai; Jgsall

Model R R Square Adjusted R Square Std. Error of the Estimate
1].819° 671 .670 .39334
2 js~aa. Predictors: (Constant),
SPssS23 galin aladiuly dlaay) Juladl) gl : jaaal
ANOVA? (7)@59 Jeaadt
Model | Sum of Squares df Mean Square F Sig.
1 Regression | 90.250 1 90.250 583.311 .000°
Residual | 44.250 286 155
Total | 134.500 287
5_s~<a. Dependent Variable:
SPss23 galin aladiuly Alasy) Julatl) @illii : juaall [ 2 5sadb. Predictors: (Constant),
Coefficients® (8) &, Jgaal
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) | -1.312- 182 -7.221- .000
2 )saa] 1.187 .049 .819 24.152 .000

SPss23 galin aladiuly laay) Juladl) @ilii : juaall [ 5_5asa. Dependent Variable:

& el om A o e O3 (25 0.819 (golus asll Lali V) Jelas dad o il (e (6) saall e
A5y cpeadional G A8l WS (o iy dpayk Al o el 1SS Slee clalatY Sslull ()5Sl
s (e %071 o ixg 1385 0.671 panill Jales Lo caly WS L opalil) ¢3ee cilalady Solud) y5Sad)
a1l Joles A il oy (A8 o) Jiiad) jprid) 8 Alalall clpill age (Sslall o sSall) il il

0.39334 jasill (gled) aal) 4lis <0.670 Jaed)
Oiall G DY e puaill Hldd) dadl) &3 saill dadla sae ity oA culal) Jilas (7) Jsaadl e Jaa3lg
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G dsdl Aad o LS ¢ 0.18240 ()l Wl a= —1.312 jlasi¥) Jad dlales b i) dad of Gadlaial
lalaall 585 @lling 0.049 Al gylanall Wadlls b= 1.187 lasiy) dlalas

il e JSU AGAY) A i) ol i Ll Jaads Jually culill o JS dgsine Hlaal) anyy Y= —1.312+1.187X
Agsina Legie Bl aill b Jsiis P=0<0=0.05 ¢S b Julls a

Alelal) Gaelill IS5 e Mee cilalady Solall o sSall 8 aadiindl Aypat sl gsiee 80 ang Y RGN Ly all

Agsall Goudl
Model Summary (9) a8, Jgaall
Model R R Square Adjusted R Square Std. Error of the Estimate
1].359° 129 126 63999
3 _s~a. Predictors: (Constant),
SPss23 gualin aladiuly Alaay) Julatl) ailli : juaal)
ANOVA? (10) 93‘9 Jeaad)
Model | Sum of Squares df Mean Square F Sig.
1 Regression | 17.357 1 17.357 42.377 .000°
Residual | 117.143 286 410
Total | 134.500 287
5_sa. Dependent Variable:
SPsSS23 galin aladiuly lasy) Juladl) @ilii : juaall [ 3 5a4b. Predictors: (Constant),
Coefficients® (11) a8 Jgaall
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) | 2.238 .129 17.340 .000
3] 321 .049 .359 6.510 .000

Spss23 galin aladiuly dlaay) Juladh) @ilii : juadll [ 5 5a4a. Dependent Variable:
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Model Summary (12) a2 gl

Model R R Square Adjusted R Square Std. Error of the Estimate
1].627° .393 .391 .53415
4 ,sxaa. Predictors: (Constant),
SPss23 galin aladiuly Alaay) Juladl) il : jaaal
ANOVA? (13) gﬁ) Soaad)
Model | Sum of Squares df Mean Square F Sig.
1 Regression | 52.900 1 52.900 185.409  |.000°
Residual | 81.600 286 .285
Total | 134.500 287
5_sa. Dependent Variable:
SPss23 galin aladiuly Alasyl Juladl) @ildi @ jaaall [ 4,554, Predictors: (Constant),
Coefficients® (14) ad, Jgaall
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) | 5.150 .158 32.594 .000
4 )5aa] -1.150- .084 -.627- -13.617- .000

SPss23 gualin aladiuly Alasy) Juladl gilii : juaal) [ 5 5asa. Dependent Variable:
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