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Abstract:

The research aimed to identifying the relationship between the use of distribution strategies 
and enhance of market share in Study in the Syrian trading corporation. By identifying the 
extent of the impact of each dimensions of distribution strategies, by determining the extent 
to which both the distribution strategies dimensions and the basic requirements of the 
application of distribution strategies role market share, the researchers relied on the 
prescriptive approach and the descriptive approach as a general approach to research, the 
questionnaire was distributed to 280 person from different levels in the Syrian trading 
corporation, and this study concluded several results, the most important of which was a 
moral relationship between the use of distribution strategies and the market share, and this 
relationship is acceptable and positive, and is due to the lack of human resource skills and 
an inappropriate distribution programme, the researchers have reviewed many important 
results and made several suggestions and recommendations, the most important of which 
was the need to develop an appropriate strategy for the use of distribution strategies 
supporting its operations within the overall strategy of the Enterprises and following up on 
its implementation and evaluation in order to achieve the basic objectives of the Enterprises. 
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  15.6 15.6 15.6 

 8   14.3 14.3 29.9 

  10.9 10.9 40.8 

  11.6 11.6 52.4 
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 16 10.9 10.9 76.9 

 21 14.3 14.3 91.2 

  8.8 8.8 100.0 

Total  100.0 100.0  

 SPSS  
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 SPSS  
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 SPSS  
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     70.7

 
Reliability Statistics  

 Cronbach's Alpha N of Items 

 .916 1  

 .877 9 

 .770 5 

 SPSS  

0.90.8770.770

Correlations 
 

 
 

 

Pearson Correlation 1 **.946 **.972 **.890 

Sig. (2-tailed)  .000 .000 .000 

N 147 147 147 147

 
Pearson Correlation **.946 **.842 **.908

Sig. (2-tailed) .000 .000 .000 
N 147 147 147 147

 
Pearson Correlation **.972 **.842 **.816

Sig. (2-tailed) .000 .000 .000 

N 147 147 147 147

 Pearson Correlation **.890 **.908 **.816 1 

Sig. (2-tailed) .000 .000 .000  

N 147 147 147 147

**. Correlation is significant at the 0.01 level (2-tailed).
 SPSS  
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Sig = p = 0.000 < a =0.01)

 

3.9

sig=0.000
=0.05

3.9

 
One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

147 3.94 .783 .064

 SPSS  

One-Sample Test 
 Test Value = 3 

T df Sig. (2-tailed) Mean 
Difference 

95% Confidence Interval of the 
Difference 

Lower Upper 

14.679 146 .000 .948 .820 .076

 SPSS  

(
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p(sig)=0.000=0.05

3.8

One-Sample Statistics  
 N Mean Std. Deviation Std. Error Mean 

 147 3.87 .684 .056 

 SPSS  

One-Sample Test : 
 Test Value = 3 

t Df Sig. (2-
tailed) 

Mean 
Difference 

95% Confidence Interval 
of the Difference 

Lower Upper 

5.564 146 .000 .878 .767 .990

 SPSS  

4.01
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sig=0.000

=0.05
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One-Sample Statistics  
 N Mean Std. Deviation Std. Error Mean 

 
 4.01 .945 .077

 SPSS  
One-Sample Test  

 Test Value = 3 

t df Sig. (2-tailed) Mean Difference 95% Confidence Interval of the 
Difference 

Lower Upper 

 
13.048 146 .000 .017 .863 .171

 SPSS  

3.98

 t-student
sig=0.000=0.05

3.98
 

One-Sample Test :  
 N Mean Std. Deviation Std. Error 

Mean 

 147 3.98 .745 .061 

 SPSS  

One-Sample Test :  
 Test Value = 3 

t Df Sig. (2-
tailed) 

Mean 
Difference 

95% Confidence Interval of the 
Difference 

Lower Upper 

 15.980 146 .000 .982 .861 .104
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Correlations  

   

 

Pearson Correlation **.908 

Sig. (2-tailed)  .000 

N 147 147 

 

Pearson Correlation **.908

Sig. (2-tailed) .000  

N 147 147

**. Correlation is significant at the 0.01 level (2-tailed). 
 SPSS  

sig=0.000< =0.05

0.908
Regression:

 
Model R R 

Square
Adjusted R 

Square 
Std. Error of 
the Estimate

Change Statistics 

R Square 
Change 

F Change df1 df2 Sig. F 
Change 

1 a.908 .825 .823 .313 .825 681.357 1 145 .000 

a. Predictors: (Constant), 
 SPSS

0.8282

sig=0.000< =0.01
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Correlations  
   

 

Pearson Correlation **.816

Sig. (2-tailed)  .000 

N 147 147
Pearson Correlation **.816

Sig. (2-tailed) .000  

N 147 147

**. Correlation is significant at the 0.01 level (2-tailed).
 SPSS  

19P=0.000< =0.05

0.816
Regression

:
20 

Model R R 
Square

Adjusted R 
Square 

Std. Error of 
the Estimate

Change Statistics 

R Square 
Change 

F Change df1 df2 Sig. F 
Change 

1 a.816 .666 .664 .432 .666 289.441 1 145 .000 

a. Predictors: (Constant), 
 SPSS

0.8160.6666

sig=0.000< =0.01

Correlations 

   

 

Pearson Correlation  **.890

Sig. (2-tailed)  .000 

N 147 

 

Pearson Correlation **.890  

Sig. (2-tailed) .000  

N 147 
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21P=0.000< =0.05

0.890
Regression

: 
 

Model R R 
Square

Adjusted 
R Square 

Std. Error 
of the 

Estimate 

Change Statistics 

R Square 
Change 

F 
Change 

df1 df2 Sig. F 
Change 

1 a.890 .791 .790 .341 .791 550.160 1 145 .000 

a. Predictors: (Constant),  

 SPSS  
0.79079

P=0.000< =0.01

: 
 .8

 

 
 8.9

 
 0.816 

 

 

  

**. Correlation is significant at the 0.01 level (2-tailed).
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