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Retail e-commerce sales worldwide from 2014 to 2021 (in billion U.S.
dollars)

6 000

5 000 4 878

v 4 000
g
o
=]
|
5 3 000
3
=]
g
@ 2 000
1 000
0
2014 2015 2016 2017 2018* 2019+ 2020* 2021*
Source Additional Information:
eMarketer Worldwide; eMarketer; 2014 to 2017
© Statista 2018
V53 e san 2021-2014 ale o allall & 2 S 5laill aas

Blail aanl Ciladsilly 2017 52014 ele 0 Lo dig SN 5l aan JSA gy
1336 ¢se duis SV lail a3 8l 8330 DA G ekius 2021-2018 sl s
S Hlatll 3 aaa Jgeass adsilly 2017 e Voo Jlle 2304 L1 2014 e V5o ke

2021 sl s> Jule 4878 Jsa

2017 ple Ay a @lldg lald) s dudle 45 5 Gl 100 ST o J<8 L L

.pamadiall Business.com adge lsbias] cuus

INTERNATIONAL TRADE
Dr. Ethal- Damwmanv



INTERNATIONAL TRADE
Dr. Ethal- Dammawy

The 10 largest ecommerce
markets (by billion USD)
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